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Mission

ÁThe integration of 

transportation & land use that 

create smart growth, walkable, 

livable communities.

ÁThe integration of these 

principles with dynamic civic 

engagement processes.



Smart Growth advocates and New Urbanists have done a remarkable job 

of educating planners and changing the planning profession.



Yet, the general public is still a) largely unaware of smart growth 

principles, and b) against any new growth ïñsmartò or otherwise



..and who can really blame them?

GROWTH = more traffic, crime  Ą threat to quality of life



More

automobile-centric

Sprawl development

Public demand for 

wider roads

Roads are 

widened

More driving encouraged

& alternative modes 

become less attractive

Increased traffic 

congestion

The ñVicious Cycleò of Sprawl



SMART GROWTH

(higher density, 

smaller lots, less open 

space)

Public demand for 

wider roads

Roads are 

widened

More driving encouraged

& alternative modes 

become less attractive

Increased traffic 

congestion

To an uniformed general public, itôs all the sameéor worse.



A half century of sprawl programming and deeply engrained public 

perception is not overcome easily.



Itôs hard for most Americans to think of walkable places as anything other 

than a place to drive to for entertainment.



We must replace the vicious cycle with a virtuous cycle. 

This requires ongoing civic engagement and education.

Smart Growth 

Civic engagement

Increased public awareness 

and support 

Policy shift  

towards smart 

growth priorities

More funding 

Available for smart 

growth implementation 

and education 

Positive benefits 

realized



Time is on our side: Global events, attitudes, preferences, and 

demographics are changing ïall of which  favor smart growth lifestyles.



Creating the smart growth virtuous cycle

1. Educate and inform: New and more effective forms of public 

education that generate high levels of awareness and interest.

2. Engage: Provide meaningful opportunities roles for citizens to 

become well-informed stakeholders and participate in 

planning processes.



1. Educate and inform: New and more effective forms of public education 

that generate high levels of awareness and interest.

ÁWe must start thinking and acting more like marketers, salespeople, 

cheerleaders, and educators.

ÁWe must make outreach central to our efforts, not a ñchecklist itemò.



Most people are too busy to get involved unless they see 

how it affects them directly.



Capitalize on growing interest in environmental stewardship



The popular view of ñgoing Greenò

The public has not connected 

the dots between Green Living 

and Smart growth.



Realtors: marketing smart growth communities



Realtors: marketing smart growth communities



The most effective motivator (by far): Economic self interest


